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FILE DESCRIPTION
The New York Times® - Fulltext contains the

complete text of The New York Times newspaper,

including the Magazine, Book Review and all other

Sunday sections.

The New York Times newspaper is produced by a news

department staff of nearly 1,000 people working out of

12 national and 27 international news bureaus.

SUBJECT COVERAGE
The New York Times is respected around the world for

its unparalleled coverage of news including:

international, national, Washington, New York/region,

business, technology, science, health, sports, education,

weather, and obituaries. Opinions appear in

Editorials/Op-Ed, Reader's Opinions, and The Public

Editor.

Features cover:

• Arts

• Books

• Movies

• Theatre

• NYC Guide

• Dining & Wine

• Home & Garden

• Fashion & Style

TIPS

USE FILE 471

to search for articles from the New York Times.

USE /TI

to search for article titles.

USE DL=

with truncation to find stories issuing from a particular

locale

SELECT DL=LONDON?

USE /FULLTEXT

to search for articles that include the fulltext.

DIALOG FILE DATA
Inclusive Dates: January 1980 to present

Update Frequency: Daily

File Size: 2,853,013 records as of July 2008

CONTACT
The New York Times is provided by the Business

Information Services division of the New York Times

Information Services Group. Questions concerning file

content should be directed to:

The New York Times

Business Information Services

620 8th Avenue, 8th Floor

New York, NY 10018

Phone: 212-556-1320
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SAMPLE RECORD

DIALOG(R)File 472:New York Times - Fulltext

(c) 1996 The New York Times. All rts. reserv.

AA= 03072065 197653951002

/TI Can U.S. Companies Even Get a Bonjour?

AU= MARK LANDLER

JN=, PG= New York Times, Late Edition - Final ED, COL 2, P 1

PD=, PY= Monday October 2 1995

DT=, JC=, LA= DOCUMENT TYPE:  Newspaper  JOURNAL CODE:  NYT  LANGUAGE:  _English

RT=, SH= RECORD TYPE:  Fulltext  SECTION HEADING:  SECTD

Word Count:  1355

TEXT:

DL=, /LP, /TX, /XT     GENEVA, Oct. 1 - Within a radius of a few hundred miles around this

lakeside city are two of the four richest telecommunications markets in the

world. And around them are glass walls that say "Keep Out."

    The state-owned French monopoly telephone company, France Telecom, in

1994 had revenues of roughly $25 billion, while its German counterpart,

Deutsche Telekom, had revenues of almost $40 billion. Only AT&T, with

revenues of $49 billion, and NTT of Japan, at $70 billion, are larger.

/TX     With Europe only two years away from a wholesale deregulation of its

telecommunications markets, many of its state-owned companies are nervous

about the coming competition. And the competitors that make them most

(...)

    Industry analysts agreed that the Phoenix alliance could eventually be

a formidable competitor to Concert, and whatever global strategy AT&T

finally settles on. The trouble is, Sprint continues to be vulnerable to

the vagaries of politics in foreign countries. As Mr. Graf of BT pointed

out, "A lot can slip between cup and lip" between now and 1998.

    Perhaps it is appropriate that, for its annual meetings, the

International Telecommunications Union chose Geneva, the city where

diplomats have come for decades to resolve their political differences.

/CP CAPTIONS:  Photo: Telephone users in Britain benefit from one of the most

competetive markets in Europe. Other countries, particurlarly France and

Germany, are under pressure to deregulate as quickly as possible.

Chart/Map: "The Competitive Landscape"

    Sprint and MCI are moving into European markets by working in tandem

with British, French and German telecommuniciation companies. Members of

the European Union were required to allow competition for corporate voice

phone lines in 1990, but many are behind schedule. Full liberalization of

telephone service and phone network hardware in the countries is set to

happen by 1998.

    Map of Europe provides a look at the current market, showing which

countries are open, closed, or partially open to competition.

    Copyright (c) 1995 The New York Times. All rights reserved.

/CO, CO= COMPANY NAMES:  AT&T CORP; MCI COMMUNICATIONS CORP; _FEDERAL COMMUNICATIONS

  COMMISSION; SPRINT COMMUNICATIONS CO ; EUROPEAN UNION

/DE DESCRIPTORS:  TELEPHONES AND TELECOMMUNICATIONS; MERGERS, _ACQUISITIONS AND

  DIVESTITURES; REGULATION AND DEREGULATION OF INDUSTRY ; 

PRIVATIZATION;

  ANTITRUST ACTIONS AND LAWS

/NM, NM= PERSONAL NAMES:  LANDLER, MARK; HUNDT, REED E (CHMN)

/GN, GN= GEOGRAPHIC NAMES:  FRANCE; GERMANY
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SEARCH OPTIONS

BASIC INDEX

SEARCH DISPLAY FIELD NAME INDEXING SELECT EXAMPLES
SUFFIX CODE

— — All Basic Index Fields Word S DEUTSCHE(W)TELECOM
/AB AB Abstract Word S FRANCE(W)TELECOM/AB
/CO CO Company/Organization1,2 Word S MERRILL(W)LYNCH/CO
/CP CP Caption Word S STOCK(W)OFFERINGS/CP
/DE DE Descriptor3 Word &

   Phrase
S STOCKS(2N)BONDS/DE
S UNITED STATES ECONOMY/DE

/GN GN Geographic Name1 Word S FRANCE/GN
/LP LP Lead Paragraph Word S WALL(W)STREET/LP
/NM NM Personal Name1 Word S SAUL(1N)HANSELL/NM
/TI TI Title/Headline Word S RECORD(W)YEAR/TI
/TX TX Text Word S HIGH(W)INTEREST(W)DEBT/TX
/XF — All Basic Index Fields Except Full Text Word S MERRILL(W)LYNCH/XF

 1 
Searchable in the Basic Index and in the Additional Indexes.

 2 
Available only in Archive Records (Pre- October 31, 1995).

 3 
Also /DF.

ADDITIONAL INDEXES

SEARCH DISPLAY FIELD NAME INDEXING SELECT EXAMPLES
PREFIX CODE

AA= AA Supplier Accession Number Phrase S AA=197653951002
— AN DIALOG Accession Number
AU= AU Author Word S AU=(SAUL(1N)HANSELL)
— CG Copyright
CO= CO Company/Organization1 Phrase S CO=MERRILL LYNCH?
DL= DL Dateline Phrase S DL=PARIS?
DT= DT Document Type Phrase S DT=NEWSPAPER
DY= DY Day of Week Phrase S DY=MONDAY
— ED Edition
GN= GN Geographic Name1 Word S GN=FRANCE
JC= JC Newspaper Code Phrase S JC=NYT
JN= JN Newspaper Name Phrase S JN=NEW YORK TIMES
LA= LA Language Phrase S LA=ENGLISH
NM= NM Personal Name1 Word S NM=(SAUL(1N)HANSELL)
PD= PD Publication Date Phrase S PD=930101
PG= PG Page Number Phrase S PG=1
PY= PY Publication Year Phrase S PY=1993
RT= RT Record Type Phrase S RT=FULLTEXT
SH= SH Section Heading Phrase S SH=SECTD
— SO Source Citation4

UD= — Update Phrase S UD=9999
— WD Word Count

 4 
Includes Publisher, Publication Year, Publication Date, and Pagination.
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SPECIAL FEATURES For command descriptions, enter HELP LIMIT, HELP SORT, HELP RANK, HELP DUP, HELP

CURRENT online.

LIMIT /ENG -- English-Language Publications S S5/ENG
/FULLTEXT -- Full-text Publications S S1/FULLTEXT
/LONG -- Articles of 1,000 words or more S S3/LONG
/SHORT -- Articles less than 1,000 words S S2/SHORT
/YYYY -- Publication Year S S2/1993

SORT AU, JN, PD, PY, TI SORT S1/ALL/PY,D 
PRINT S5/5/1-24/PD

RANK All phrase- and numeric-indexed fields in the Additional Indexes can be ranked. Other RANK codes
include: DE

RANK DY S3

RD, ID Remove duplicates (RD) or identify duplicates (ID,IDO). RD S5

CURRENT Search only the most recent year plus one (CURRENT1) to five (CURRENT5) years. B 471 CURRENT2

PREDEFINED FORMAT OPTIONS
NO. DIALOGWEB RECORD CONTENT

FORMAT

1 -- DIALOG Accession Number
2 -- Bibliographic Citation, Word Count, and Indexing
3 Medium Bibliographic Citation
4 -- Bibliographic Citation, Lead Paragraph, and Word Count
5 Long Bibliographic Citation, Indexing, Lead Paragraph, and Word Count
6 Free Title, Publication Date, and Word Count
7 -- Bibliographic Citation and Text
8 Short Title, Publication Date, Word Count, and Indexing
9 Full Full Record
K -- KWIC (Key Word In Context) displays a window of text; may be used alone or with other formats

OTHER OUTPUT OPTIONS For an explanation, enter HELP TYPE, HELP UDF, HELP TAG online.

USER DEFINED
FORMATS

User-defined formats can be specified using the display codes indicated in the Search
Options tables.

TYPE S3/JN,TI/1-5

TAG Output can be displayed with tags identifying each display field.. TYPE S3/5/1-10 TAG

DIRECT RECORD
ACCESS

DIALOG Accession Number TYPE 00100005/3
DISPLAY 0074483/TI,LP 
PRINT 50301964/9

FOR ONLINE HELP:
See HELP FIELDS 471 for searchable fields; HELP FORMAT 471 for output formats; HELP LIMIT 471 for limits; HELP RATES 471 for cost
information; HELP SORT 471 for sorts.


